



	UNIT CODE
	CPPREP4172

	UNIT TITLE
	Develop and promote property industry knowledge – buyers agent

	APPLICATION
	This unit specifies the skills and knowledge to develop the profile of the services of a buyers’ agent, identify potential customers and markets and promote the agents services.
The unit applies to industry professionals acting on behalf of principals in real estate using specialised knowledge and skills to complete work with a high degree of self-direction, exercising autonomy and initiative to deal with routine and sometimes non-routine problems.
Licensing, legislative, regulatory or certification requirements apply to this unit in some states and territories.

	PREREQUISITE UNIT
	Nil

	ELEMENTS
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe what needs to be done to demonstrate achievement of the element.

	1.	Identify potential market as a buyers’ agent.
	1.1	List the full range of services provided by the buyers’ agent as the basis for market research.
1.2	Research the potential local and national target markets for buyers’ agent services.
1.3	Research the opportunities for strategic alliances with local and national complementary businesses.
1.3	Identify local and national networks of complementary businesses.

	2.	Assess market conditions and opportunities.
	2.1	Research and target markets locally and nationally to assess market conditions and identify opportunities.
2.2	Analyse market opportunities to identify market drivers to support development of promotional activities.
2.3	Select opportunities for promotion of services.

	3.	Promote buyers’ agent services.
	3.1	Benchmark the agents services against industry best practice to identify strengths that can be promoted.  
3.2	Research selected markets and create database of contacts and potential customers.
3.3	Select method for promotion, plan promotional activities and prepare materials.

	4.	Review promotional activities.
	4.1	Prepare and implement processes to monitor and collect data on promotional activities.
4.2	Schedule and conduct reviews of the effectiveness of promotional activities.
4.3	Use outcomes of reviews to adjust promotional planning.

	FOUNDATION SKILLS
A person demonstrating competency in this unit must have the following language, literacy, numeracy and employment skills: 
reading skills to access and interpret complex documentation and legislation 
research skills to identify local and national markets, complementary businesses and networks
writing skills to record information on local and national markets, complementary businesses and networks, opportunities, promotion planning and reviews
numeracy skills to interpret graphical and statistical material relating to research
planning, organising and scheduling skills to collate information.

	UNIT MAPPING INFORMATION
	No equivalent

	LINKS
	Companion volumes to this training package are available at the VETNet website https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=6f3f9672-30e8-4835-b348-205dfcf13d9b






	TITLE
	Assessment requirements for CPPREP4172  Develop and promote property industry knowledge – buyers agent

	PERFORMANCE EVIDENCE

	To demonstrate competency in this unit, a person must:
· research and identify target markets and complementary business networks 
· prepare a plan for a promotional campaign for a buyers’ agent services
· design a process to review promotional activities.
In doing this, the person must meet the performance criteria for this unit.

	[bookmark: _Hlk488743437]KNOWLEDGE EVIDENCE

	To be competent in this unit, a person must demonstrate knowledge of: 
federal, and state or territory legislation and local government regulations relevant to promotion of buyers’ agent
ethical practice relevant to promotion of buyers’ agent
techniques for forming business relationships with complementary businesses
techniques to research, identify and assess target markets and complementary business networks
methods of promotion of buyers’ agent
processes to:
· benchmark the agency against industry best practice
· create and use databases of contacts and customers
· plan promotional activities
· review promotional activities.

	ASSESSMENT CONDITIONS 

	Assessors must satisfy the requirements for assessors contained in the Standards for Registered Training Organisations. 
[bookmark: _GoBack]Assessment of performance must be undertaken in the workplace or in a simulated workplace environment. 
Registered training organisations (RTOs) are responsible for ensuring that the person demonstrating competency has access to the following.
For assessment conducted in the workplace:
· a buyers’ agent workplace, staff and business documentation 
· equipment required to prepare documentation. 
For assessment in a simulated workplace environment:
· specific supporting documentation for a buyers’ agent to allow for creation of the documents required in Performance Evidence.
· role descriptions and information for people participating in role-play exercises where required to meet the performance criteria
· equipment required to prepare documentation in a real estate agency. 

	LINKS
	Companion volumes to this training package are available at the VETNet website https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=6f3f9672-30e8-4835-b348-205dfcf13d9b
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